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Brand Identity

Transforming Tomorrow: The Campaign for Georgia Tech brand and identity leverages
elements from the primary Georgia Tech brand to create a forward-looking, flexible look
that can encompass all elements of the campaign. There are two versions of the logo:
primary colors and single color for use on dark backgrounds or solid colors.
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Identity Usage
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D(_J not use the wordmark Do not alter the colors of the visual ~ The identity should always be
without "The Campaign identity for any reason. placed on a white background
for Georgia Tech." unless using the white version.
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Do not use the wordmark without Do not substitute elements of the Feel free to use the identity with

any visual elements. brand with the interlocking GT. photography, as long as a solid
The complete Georgia Tech logo color is behind it.

should be placed elsewhere on
the page. (See right.)
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Typography and Colors

If Adobe Fonts is available, use DIN 2014 for headlines and large D I N 20 1 4
display titles. If not, use Roboto Bold. Roboto Slab is also available

for contrasting type. Body copy should use Roboto if possible. All Roboto Slab
versions of Roboto are available free through Google Fonts. Roboto

The campaign uses the main Georgia Tech color palette, taking
advantage of Tech Gold and Navy Blue as primary colors, Pi Mile
grey and Light Gold as secondary hues, and Olympic Teal and
Canopy Lime for accents as needed.

Tech Gold Navy Blue Pi Mile Light Gold Olympic Teal Canopy Lime
Metallic PMS: 8383 PMS: 540 PMS: 427 HEX: #BFB37C PMS: 321 C PMS: 2299 C

PMS: 4515 HEX: #003057 HEX: #D6DBD4 RGB: 191,179, 124 RGB: 0, 140, 149 RGB: 164, 210, 51
HEX: #B3A369 RGB: 0, 48, 87 RGB: 214, 219, 212 CMYK: 0,6,35,25 HEX: #008C95 HEX: #A4D233
RGB: 179, 163, 105 CMYK: 100, 57, 12, 66 CMYK: 9, 4,10,8 CMYK: 100, 0, 37, 10 CMYK: 38,0, 94,0

CMYK: 13,19, 62, 28
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Design Elements

Georgia Tech’s innovation is expressed through the )

. Transforming Tomorrow:
campaign shapes and patterns. These elements can be Campaign Themes and ISt
used to complement or frame designs, lead the eye through
content, and reinforce the branded look and feel of graphic
communications without detracting from the message.
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Messaging

Use the term “comprehensive campaign.”

Avoid the term “fundraising campaign.” It is acceptable to use
the term “capital campaign” for select, targeted audiences
outside of higher ed.

In all written materials, on first use of the campaign name,
include the complete name, Transforming Tomorrow: The
Campaign for Georgia Tech. Subsequent mentions can be
shortened to Transforming Tomorrow.

Use the Georgia Tech logo along with the campaign logo on
the same project. When using the logo for merchandising, no
other GT branding is required.
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Photography

Photography should be people-focused when possible, in alignment with the strategic
plan and brand guidelines. Images with a clear focus on a subject, and those that have
strong use of color and composition, are ideal.

Transforming Learning Transforming Ideas

Gr Georgia
Tech





